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This thorough update to Benjamin Compaine's original 1979 benchmark and 1982
revisit of media ownership tackles the question of media ownership, providing a
detailed examination of the current state of the media industry. Retaining the wealth of
data of the earlier volumes, Compaine and his co-author Douglas Gomery chronicle the
myriad changes in the media industry and the factors contributing to these changes.
They also examine how the media industry is being reshaped by technological forces in
all segments, as well as by social and cultural reactions to these forces. This third
edition of Who Owns the Media? has been reorganized and expanded, reflecting the
evolution of the media industry structure. Looking beyond conventional wisdom and
expectations, Compaine and Gomery examine the characteristics of competition in the
media marketplace, present alternative positions on the meanings of concentration, and
ultimately urge readers to draw their own conclusions on an issue that is neither black
nor white. Appropriate for media practitioners and sociologists, historians, and
economists studying mass media, this volume can also be used for advanced courses
in broadcasting, journalism, mass communication, telecommunications, and media
education. As a new benchmark for the current state of media ownership, it is
invaluable to anyone needing to understand who controls the media and thus the
information and entertainment messages received by media consumers.
Covering the latest trends and technology changes, this is the fully updated and revised
bestselling guide to telecommunications for the nontechnical professional. Includes
sections on convergence, globalization, speech recognition, and 3G cellular networks.
The Media Handbook provides a practical introduction to the advertising, media
planning, and buying processes. Emphasizing basic calculations and the practical
realities of offering alternatives and evaluating the plan, this seventh edition includes
greater coverage of social media, buying automation, the continued digitization of
media, and updated statistics on media consumption. It covers over the top television,
programmatic TV, digital advertising, and the automation of buying across all media.
Author Helen Katz provides a continued focus on how planning and buying tie back to
the strategic aims of the brand and the client, keeping practitioners and students up to
date with current industry examples and practices. The Companion Website to the book
includes resources for both students and instructors. For students there are flashcards
to test themselves on main concepts, a list of key media associations, a template
flowchart and formulas. Instructors can find lecture slides and sample test questions to
assist in their course preparation.
This new almanac will be your ready-reference guide to the E-Commerce & Internet
Business worldwide! In one carefully-researched volume, you'll get all of the data you
need on E-Commerce & Internet Industries, including: complete E-Commerce statistics
and trends; Internet research and development; Internet growth companies; online
services and markets; bricks & clicks and other online retailing strategies; emerging ecommerce technologies; Internet and World Wide Web usage trends; PLUS, in-depth
profiles of over 400 E-Commerce & Internet companies: our own unique list of
companies that are the leaders in this field. Here you'll find complete profiles of the hot
companies that are making news today, the largest, most successful corporations in all
facets of the E-Commerce Business, from online retailers, to manufacturers of software
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and equipment for Internet communications, to Internet services providers and much
more. Our corporate profiles include executive contacts, growth plans, financial records,
address, phone, fax, and much more. This innovative book offers unique information, all
indexed and cross-indexed. Our industry analysis section covers business to consumer,
business to business, online financial services, and technologies as well as Internet
access and usage trends. The book includes numerous statistical tables covering such
topics as e-commerce revenues, access trends, global Internet users, etc. Purchasers
of either the book or PDF version can receive a free copy of the company profiles
database on CD-ROM, enabling key word search and export of key information,
addresses, phone numbers and executive names with titles for every company profiled.
"If I had this book 10 years ago, the FBI would never have found me!" -- Kevin Mitnick
This book has something for everyone---from the beginner hobbyist with no electronics
or coding experience to the self-proclaimed "gadget geek." Take an ordinary piece of
equipment and turn it into a personal work of art. Build upon an existing idea to create
something better. Have fun while voiding your warranty! Some of the hardware hacks in
this book include: * Don't toss your iPod away when the battery dies! Don't pay Apple
the $99 to replace it! Install a new iPod battery yourself without Apple's "help" * An
Apple a day! Modify a standard Apple USB Mouse into a glowing UFO Mouse or build a
FireWire terabyte hard drive and custom case * Have you played Atari today? Create
an arcade-style Atari 5200 paddle controller for your favorite retro videogames or
transform the Atari 2600 joystick into one that can be used by left-handed players *
Modern game systems, too! Hack your PlayStation 2 to boot code from the memory
card or modify your PlayStation 2 for homebrew game development * Videophiles unite!
Design, build, and configure your own Windows- or Linux-based Home Theater PC *
Ride the airwaves! Modify a wireless PCMCIA NIC to include an external antenna
connector or load Linux onto your Access Point * Stick it to The Man! Remove the
proprietary barcode encoding from your CueCat and turn it into a regular barcode
reader * Hack your Palm! Upgrade the available RAM on your Palm m505 from 8MB to
16MB · Includes hacks of today's most popular gaming systems like Xbox and PS/2. ·
Teaches readers to unlock the full entertainment potential of their desktop PC. · Frees
iMac owners to enhance the features they love and get rid of the ones they hate.
CultureShock! San Francisco provides first-hand advice that will quickly help you feel at
home in The City by the Bay. You will come to know the city’s eclectic and tenacious
spirit, and you will understand its overpowering charm. The breathtaking Golden Gate
Bridge suspended over the bay, the cable cars that conquer steep hills, the sun-basking
sea lions and the painted ladies of San Francisco—all will move from imagination to
reality, here. Yet practicality rules! Let this guide show you the neighbourhoods, the
restaurants, and opportunities for cultural enrichment. Let it help you through the
challenges any newcomer encounters, from finding an affordable home to selecting a
school for your kids. And most importantly, let it advise you how to fit in with that
diverse assortment of locals who together make San Francisco truly unique
This fifth edition of the successful Promotion and Marketing for Broadcasting, Cable, and the
Web, 4ed takes an important, timely look at the newest media venue, the Internet. Under its
new title, Media Promotion and Marketing for Broadcast, Cable and the Internet, 5ed it takes a
fresh look at the industry and the latest strategies for media promotion and marketing. The
book explores the scope and goals of media production from the perspectives of network and
local television, cable, Internet and radio, including public broadcasting. Topics include: goals
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of promotion; research in promotion; on-air, print, and Web message design; radio promotion;
television network and station promotion and new campaigns; non-commercial radio and
television promotion; cable marketing and promotion; research and budgeting for promotion;
syndicated program marketing; global and international promotion and marketing; and online
marketing and promotion.
Even as the television industry experiences significant transformation and disruption in the face
of streaming and online delivery, the television channel itself persists. If anything, the television
channel landscape has become more complex to navigate as viewers can now choose
between broadcast, cable, streaming, and premium services across a host of different
platforms and devices. From Networks to Netflix provides an authoritative answer to that
navigational need, helping students, instructors, and scholars understand these industrial
changes through the lens of the channel. Through examination of emerging services like Hulu
and Amazon Prime Video, investigation of YouTube channels and cable outlets like Freeform
and Comedy Central, and critiques of broadcast giants like ABC and PBS, this book offers a
concrete, tangible means of exploring the foundations of a changing industry.
Does the soaring price of cable and satellite TV have you down? This easy-to-use guide helps
you cut the cord to those expensive services, while providing a tour of the best software,
hardware and services so you can watch the TV shows and movies you want. "Your Guide to
Cutting the Cord" helps make the process painless, while also including essays by Dan
Reimold and Seth Shapiro and deeper thoughts on how the rise of Netflix, Hulu, Roku, Apple
TV, Amazon and other streaming services will change .
The electronic age is bringing sweeping changes to entertainment and media of all kinds,
including publishing, broadcasting and film. Multimedia, the Internet and other digital media
outlets for entertainment and information are being refined at a rapid rate. Media giants are
merging and making big acquisitions. This book covers these exciting developments and
provides profiles on hundreds of leading firms in film, radio, television, cable, new media, and
publishing of all types including books, magazines and newspapers. It contains thousands of
contacts for business and industry leaders, industry associations, Internet sites and other
resources. You'll get in-depth profiles of the "Entertainment & Media 400," our own unique list
of companies that are the leaders in this field. Here you'll find complete profiles of the hot
companies that are making news today, the 400 largest, most successful corporations in all
facets of the Entertainment and Media Business, from broadcasters to film production
companies, casino operators to theme park companies, publishers of books and magazines to
video game designers, and much more. Our corporate profiles include executive contacts,
growth plans, financial records, address, phone, fax, competitive advantage and much more.
This innovative book offers 545 pages of unique information, all indexed and cross-indexed
more for each firm! Our industry analysis section provides an exceptional discussion of
business and market trends. The book includes statistical tables covering revenues for several
industry sectors. Purchasers of either the book or PDF version can receive a free copy of the
company profiles database on CD-ROM, enabling key word search and export of key data.
New communication technologies are being introduced at an astonishing rate. Making sense of
these technologies is increasingly difficult. Communication Technology Update is the single
best source for the latest developments, trends, and issues in communication technology. Now
in its ninth edition, Communication Technology Update has become an indispensable
information resource for business, government, and academia. As always, every chapter has
been completely rewritten to reflect the latest developments and market statistics, and now
covers mobile computing, digital photography, personal computers, digital television, and
electronic games, in addition to the two dozen technologies explored in the previous edition.
The book's companion website (www.tfi.com/ctu) offers updated information submitted by
chapter authors and offers links to other Internet resources. *Valuable reference for
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communications/broadcast professionals and students *Single source for the latest
developments, trends, and issues in communication technology *New data on
teleconferencing, digital TV, and computer games
This fifth edition of the successful Promotion and Marketing for Broadcasting, Cable, and the
Web, 4ed takes an important, timely look at the newest media venue, the Internet. Under its
new title, Media Promotion and Marketing for Broadcast, Cable and the Internet, 5ed it takes a
fresh look at the industry and the latest strategies for media promotion and marketing. The
book explores the scope and goals of media production from the perspectives of network and
local television, cable, Internet and radio, including public broadcasting. Topics include: goals
of promotion; research in promotion; on-air, print, and Web message design; radio promotion;
television network and station promotion and new campaigns; non-commercial radio and
television promotion; cable marketing and promotion; research and budgeting for promotion;
syndicated program marketing; global and international promotion and marketing; and online
marketing and promotion. *The glossary is back! *Reorganization of chapters with a closer
focus on new media *Management and new media chapters now in first section of the book
*Streaming media evaluated as a powerful promotion tool *Many more illustrations

The contributors show that digital media are disrupting entire media industries,
but without erasing the past and insist that one media sector is not the same as
the next. As the title signals even in the age of convergence and remix culture,
different media continue to display their own distinctive political economies.
In todayand’s fast-paced and ultra-competitive high-tech environment, an
effectively managed patent licensing program is a must. The Second Editio n of
Drafting Technology Patent License Agreements shows you how to achieve one.
This valuable resource covers all of the legal and business transactional issues
you are likely to encounter during the drafting and negotiation of patent licensing
agreements. It guides you step-by-step through the unique aspects of the
implementation of a patent licensing program for computers, electronics,
telecommunications, and other industries, and it clarifies the issues involved in
the enforcement and litigation of these patents. Youand’ll find incisive legal
analysis on complex issues including: How to implement an aggressive and wellmanaged patent licensing program How to evaluate a patent or portfolio for
licensing How to identify industry segments and select potential licensees How to
discuss terms with industry targets How to formulate an effective licensing
strategy How to use databases effectively in patent practice How to organize a
licensing team How to file a patent infringement lawsuit And many more critical
issues like these. Included with this key resource are 40 time-saving forms on the
bonus CD-ROM: Forms for establishing a new technology company using
patented technology Confidentiality agreements (for a third-party vendor, third
party evaluation, or consultant) A projected royalty stream analysis A
semiconductor technology cross-licensing agreement Software technology
license agreements Model licensing and patent agreements for the
telecommunications industry And many more!
Plunkett's Telecommunications Industry Almanac is the only complete reference
guide to the telecommunications technologies and companies that are changing
the way the world communicates today. This massive reference book's market
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research section provides complete access to the U.S. telecommunications and
communications industry. This section includes over a dozen major statistical
tables covering everything from revenues for the fixed line and wireless service
sectors, to the number of telephone subscribers worldwide, to telephone
equipment import and export market numbers. Finally, in this carefullyresearched volume, you will receive an abundance of data on: national and
global telecommunications statistics, new telecommunications technology,
telecommunications market forecasts, telecommunications trends and leading
telecommunications companies. In the corporate profiles section, you'll receive
vital details on the "Telecommunications 500 Firms," the largest, most successful
corporations in all facets of the telecommunications business. These in-depth
profiles include corporate name, address, phone, fax, web site, growth plans,
competitive advantage, financial histories and up to 27 executive contacts by title.
You will also find information regarding local exchange and long distance
telephone service markets and trends, wireless and cellular telephone markets
and trends, satellite telecommunications, Wi-Fi, telephone industry equipment,
software and support. Telecommunications is one of the fastest-growing and
most dynamic industries in the world today. Plunkett's Telecommunications
Industry Almanac will be your guide to this rapidly-changing business.
Purchasers of the printed book or PDF version may receive a free CD-ROM
database of the corporate profiles, enabling export of vital corporate data for mail
merge and other uses.
Vault brings the insider approach to the telecom and wireless industry. Providing
business profiles, hiring and workplace culture information on more that 25 top
employers, including AT & T, Cingular, Nextel, Verizon and more.
The yearly volumes of Censored, in continuous publication since 1976 and since
1995 available through Seven Stories Press, is dedicated to the stories that
ought to be top features on the nightly news, but that are missing because of
media bias and self-censorship. The top stories are listed democratically in order
of importance according to students, faculty, and a national panel of judges. Each
of the top stories is presented at length, alongside updates from the investigative
reporters who broke the stories.
The latest edition of the acclaimed volume on television studies, featuring new
original essays from leading scholars in the field Although the digital age has
radically altered the media and communications landscape worldwide, television
continues to play a significant part of our lives. From its earliest beginnings
through to the present day, television and its influence has been the subject of
extensive study, critique, and analysis. A Companion to Television brings
together contributions from prominent international scholars comprising a wide
range of perspectives on the medium. Original essays define television in its
current state, explore why it is still relevant, survey the ways in which television
has been studied, discuss how television has changed, and consider what
television might look like in the future. Now in its second edition, this
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compendium includes fresh chapters that cover technological changes affecting
television, contemporary approaches to understanding television audiences, new
programming trends and developments, and more. Addressing nine key areas of
television studies, such as industry, genres, programs, and audiences, the
Companion offers readers a balanced, well-rounded, integrative approach to
scholarship in the field. This volume: Provides overviews of extensive original
research from leading scholars and theorists Examines television’s development
and significance in various regions of the world Includes national and regional
outlines of television around the world Features theoretical overviews of various
critical approaches to television studies Explores historical, economic,
institutional, political, and cultural issues studied by media scholars Presenting
diverse perspectives on topics ranging from television advertising to satirical
representations of the industry, A Companion to Television, Second Edition is an
invaluable resource for those in undergraduate courses in television studies, as
well as in general media studies and communications.
Profiles of 750 major U.S. companies.
Insiders' Guide to Gettysburg is the essential source for in-depth travel and
relocation information to this historic city.
The electronic age is bringing sweeping changes to entertainment and media of
all kinds, including publishing, broadcasting and film. Multimedia, the Internet and
other digital media outlets for entertainment and information are being refined at
a rapid rate. Media giants are merging and making big acquisitions. This book
covers these exciting developments and provides profiles on hundreds of leading
firms in film, radio, television, cable, new media, and publishing of all types
including books, magazines and newspapers. It contains thousands of contacts
for business and industry leaders, industry associations, Internet sites and other
resources. You'll get in-depth profiles of nearly 400 of the world's top
Entertainment & Media firms: our own unique list of companies that are the
leaders in this field. Here you'll find complete profiles of the hot companies that
are making news today, the largest, most successful corporations in all facets of
the Entertainment and Media Business, from broadcasters to film production
companies, casino operators to theme park companies, publishers of books and
magazines to video game designers, and much more. Our corporate profiles
include executive contacts, growth plans, financial records, address, phone, fax
and much more. This innovative book offers unique information, all indexed and
cross-indexed more for each firm! Our industry analysis section provides an
exceptional discussion of business and market trends. The book includes
statistical tables covering revenues for several industry sectors. Purchasers of
either the book or PDF version can receive a free copy of the company profiles
database on CD-ROM, enabling key word search and export of key data.
Windows Vista is Microsoft's most important software release in more than a
decade. It offers users an abundance of new and upgraded features that were
more than five years in the making: a gorgeous, glass-like visual overhaul;
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superior searching and organization tools; a multimedia and collaboration suite;
and above all, a massive, top-to-bottom security-shield overhaul. There's
scarcely a single feature of the older versions of Windows that hasn't been
tweaked, overhauled, or replaced entirely. But when users first encounter this
beautiful new operating system, there's gonna be a whole lotta head-scratchin',
starting with trying to figure out which of the five versions of Vista is installed on
the PC (Home, Premium, Business, Enterprise, Ultimate). Thankfully, Windows
Vista: The Missing Manual offers coverage of all five versions. Like its
predecessors, this book from New York Times columnist, bestselling author, and
Missing Manuals creator David Pogue illuminates its subject with technical
insight, plenty of wit, and hardnosed objectivity for beginners, veteran standalone
PC users, and those who know their way around a network. Readers will learn
how to: Navigate Vista's elegant new desktop Locate anything on your hard drive
quickly with the fast, powerful, and fully integrated search function Use the Media
Center to record TV and radio, present photos, play music, and record any of the
above to DVD Chat, videoconference, and surf the Web with the vastly improved
Internet Explorer 7 tabbed browser Build a network for file sharing, set up
workgroups, and connect from the road Protect your PC and network with Vista's
beefed up security And much more. This jargon-free guide explains Vista's
features clearly and thoroughly, revealing which work well and which don't. It's
the book that should have been in the box!
Written by recognized leaders in the field, MEDIA PROGRAMMING delivers the
most accurate coverage of techniques and strategies used in the programming
industry today. Reflecting the latest developments from real-world practice, this
market-leading text covers all aspects of media programming for broadcast and
cable television, radio, and the Internet with clear, current illustrations and
examples. It offers in-depth coverage of emerging trends, including multiplatform
strategies, cross-media, new media, high definition media, new programming
strategies, and wireless and pay-per-view media. This proven text continues to
focus on how programs (units of content) are selected (or not selected),
arranged, evaluated, and promoted with the need to consider pressures from
technology, financing, regulations, policies, and marketing. Important Notice:
Media content referenced within the product description or the product text may
not be available in the ebook version.
Competitive Strategy for Media Firms introduces the concepts and analytical
frameworks of strategic and brand management, and illustrates how they can be
adapted according to the characteristics of distinct media products. Working from
the premise that all media firms must strategize in response to the continuing
evolution of new media, author Sylvia M. Chan-Olmsted offers applications of
common business approaches to the products and components of the electronic
media industry, and provides empirical examinations of broadcast, multichannel
media, enhanced television, broadband communications, and global media
conglomerate markets. This insightful and timely volume provides a thorough
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review of current concepts and industry practices, and serves as an essential
primer for the application of business models in media contexts. As a realistic
and integrated approach to media industry studies, this volume has much to offer
researchers, scholars, and graduate students in media economics and
management, and will be an important reference for industry practitioners.
Provides information about careers in the sports industry, including educational
requirements, salary, and prospects for each profession.
The Internet didn’t kill TV! It has become its best friend.Americans are watching
more television than ever before, andwe’re engaging online at the same time
we’re tuning in.Social media has created a new and powerful“backchannel”,
fueling the renaissance of livebroadcasts. Mobile and tablet devices allow us to
watch andexperience television whenever and wherever we want.
And“connected TVs” blend web and television content into aunified big screen
experience bringing us back into our livingrooms. Social TV examines the
changing (and complex) televisionlandscape and helps brands navigate its many
emerging and excitingmarketing and advertising opportunities. Social TV topics
include: Leveraging the “second screen” to drive synched anddeeper brand
engagement Using social ratings analytics tools to find and targetlean-forward
audiences Aligning brand messaging to content as it travels time-shiftedacross
devices Determining the best strategy to approach marketing viaconnected TVs
Employing addressable TV advertising to maximize contentrelevancy Testing and
learning from the most cutting-edge emerging TVinnovations The rise of one
technology doesn’t always mean the end ofanother. Discover how this
convergence has created new marketingopportunities for your brand.
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